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EXECUTIVE SUMMARY 

The commercialization of Non-Timber Forest Products (NTFPs) has seen rapid 

worldwide growth in recent years. The demand for NTFPs in both urban and rural settings 

has the potential to improve the subsistence and income of those who rely on these products 

for their continued existence (Perez et al., 2004). The International Millennium Development 

Goals (MDGs) acknowledge the role of NTFP commercialization in achieving both 

conservation and economic development objectives by enhancing forest resources. However, 

studies on various aspects of NTFPs suggest that commercialization has not always been 

successful, often due to unsustainable harvesting practices that lead to forest degradation and 

income instability. Consequently, further research is necessary to understand how NTFP 

commercialization can enhance the livelihoods through sustainable forest management for the 

rural poor. 

The present study examines (i) the socio-economic conditions of forest dependants, 

(ii) economics of NTFPs collection and contribution to household’sincome, (iii) to examine 

effects of Covid-19 pandemic on households' collection of NTFPs and stakeholders of supply 

chain, (iv) determine factors influencing NTFP commercialization, and (v) analyze strategies 

for the success of NTFP commercialization in the study regions. The study objectives are 

examined using the primary data collected from Odisha, Jharkhand and Chhattisgarh.  

The study found that all the sample respondents are involved in the commercialization 

of NTFPs in the study area. The major NTFPs that are commonly accessiblein study areas are 

as Kendu leaf, Mahua (seed and flower), Sal (seed and flower), Amla, Tamarind (raw and 

seed), Harida, Bahada, Honey, Jamun, Karanj Seed, Lac, Kusumi seed and Tassar. The 

highest volumes of NTFPs are harvested from February to May every year. Both men and 

women engaged in the commercialization of NTFPs but women's participation is very high. 

Women active in NTFP commercialization, primarily aged between 25-55 years. The 

majority of these women have attained primary education, over half of the respondents 

(58.05%) have 10-20 years of experience in the collection, processing of the product, sales, 

and marketing of NTFPs. Consequently, landless households predominantly rely on NTFPs 

for their livelihood in the surveyed villages across these states. NTFP collection serves as a 

seasonal income source, leading people to rely on other activities for the remainder of the 

year. The respondents who are the part of SHG members and engaged in either ORMAS or 

Van Dhan Kendras, earned good income then the respondents who are individually engaged 

in NTFP commercialization. The ORMAS or Van Dhan Kendras are helping tribal women 
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and SHG members by teaching them the method of collection, processing, product creation, 

and marketing skills. These centres also provide training to tribal women who serve as 

resource persons in different national and state institutions, offering them an additional 

income source. The non-members are in distress and earning less income due to several 

problems like under-pricing and value of their product, difficulty in valuation of their 

product, lack of knowledge, storage, marketing, transportation and sale, etc.  

The Covid-19 pandemic had severe impacts on NTFP dependants, with some even benefiting 

from it. Households engaged in leaf collection, processing, and marketing suffered huge 

losses. However, medicinal NTFPs were in high demand, and those involved in these 

products earned good income even during Covid-19.  

The study suggests to educatethe NTFP collectors on different techniques of 

collection and forest conservation. The Van Dhan Kendra/ ORMAS office should be set up 

nearer to community centers so that more women can be engaged which can increase the 

commercialization of NTFPs, through which poverty can be reduced. The collectors should 

be educated/trained on various medicinal plants, their importance, extraction techniques, uses 

and their market value. For the success of commercialization of NTFPs, there is a need of 

warehouses/storehouses near the community centres i.e. either at their gram panchayat (GP) 

or to appoint registered traders at their native place. 
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